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Konomark
Most rights sharable

Geographical indications
• Not recognized in the U.S.
• Well used in Europe
• Allows a monopoly for appellations of geographic origin
• Monopoly privileges inure to a place (not a firm, as with trademark)
• Examples:

• Champagne (a.k.a. “sparkling wine”)
• Parmesan cheese 

• Might be protected in the U.S. as collective marks or certification marks, if 
not currently generic
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